
IN-KIND DONOR AWARD
Top donors of products and services per 

employee in 2008, by company size

.

EXTRA-LARGE COMPANY 

WINNERS:

Virtua Health

PricewaterhouseCoopers

Comcast Corp.

LARGE COMPANY WINNERS:

Comcast-Spectacor Foundation

Cozen O'Connor

Univest Corp.

MEDIUM COMPANY WINNERS:

Philadelphia Eagles Football Club

Tierney Communications

Archer & Greiner

SMALL COMPANY WINNERS:

Morison Cogen

Furia Rubel Communications

Frankie's World Foundation 

On any given day a request will  ̄ow 
in from the community for a slice of a 
Virtua Health medical professional's 
time. Sometimes it's a seniors group 
seeking a physician to do a presenta-
tion on a particular health topic. It may 
be a school wanting to educate students 
on nutrition. Or it could be a business 
looking to put together a health fair for 
the community. 

In 2008 alone, Virtua physicians and 
clinicians addressed nearly 35,000 
community members at more than 200 
venues in southern New Jersey on top-
ics ranging from cancer prevention to 
career opportunities. Turning away 
even one request gnaws at Virtua Mar-
keting Specialist Jo Ann Bersito. ªIf I 
can't ® ll something I consider it a fail-
ure on my part,º said Bersito, who links 
community groups to speakers through 
Virtua's six-year-old Speaker Bureau 
program. 

One hundred and sixty-® ve doctors 
give their nights, weekends and what-
ever time they can squeeze in between 
patients to ful® ll requests. The same 
goes for nurses, physical therapists 
and all executive and senior manage-

ment. The program makes up just one 
small slice of Virtua's $67.2 million in 
in-kind contributions the hospital re-
ported in 2008, earning the Marlton, 
N.J.-based hospital top place for contri-
butions of inkind services in the Phila-
delphia Business Journal's Corporate 
Philanthropy Awards. 

Bala Cynwyd-based accounting ® rm 
Morison Cogen also made it into the 
winner's circle, with $310,000 in in-
kind contributions in 2008, clinch-
ing it the top spot in the small com-
pany categoryup. Comcast-Spectacor 
Foundation's inkind donations totaled 
$710,396 in 2008,
enough for the organization to hold 
onto the top spot for a second consecu-
tive year in the large company category. 
The Philadelphia Eagles Football Club 
ranked ® rst in the medium-size com-
pany category with $499,750 in in-kind 
donations. 

Speci® c donation amounts are listed 
on pages B8, B12 and B14. Morison 
Cogen's in-kind contributions came 
primarily from partners in the form of 
deep discounts for work to nonpro® ts, 
company chairman Alan J. Denis said. 
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A helping hand, or a helpful tool



ªWe are a business, but we are also 
citizens of the community,º Denis said 
of the ® rm's charitable giving. `We are 
only one little ® rm and we just try to do 
the right thing when we can and along 
with everyone else in this community; 
hopefully it will have a good effect.º 

In-kind contributions served as a means 
to continue to give to organizations dur-
ing the economic downturn when they 
needed it most, said Gina Rubel, owner 
of Furia Rubel Communications, a win-
ner in the small company category. 

ªWe had to cut back in so many ways, 
like everyone else, but we didn't cut 

back completely,º Rubel said of her 
® rm, which racked up $180,488 in in-
kind contributions, $1,405 in cash con-
tributions and 1,450 in volunteer hours 
in 2008. 

Philadelphia VIP was among the ben-
e® ciaries of pro bono work from Furia 
Rubel Communications, which was 
also a top donor in the Community 
Impact and Volunteer Donor catego-
ries. By representing Philadelphia VIP 
free-of-charge, Furia Rubel helps to 
not only bring attention to the legal ser-
vices they provide for low-income resi-
dents so more can access them, but also 
to bring greater community support to 
the organization, Rubel said. 

Those in need were also helped im-
mensely by Virtua, which donated 
nearly $63.8 million in clinical ser-
vices in 2008, including $35.1 million 
in hospital charity care and $23.3 mil-
lion in unreimbursed care to Medicaid 
patients. When it comes to receiving a 
helping hand for local causes, getting 
one from a National Football League 
team has its advantages. The Philadel-
phia Eagles have lent their star power 
in many forms - player appearances, 
volunteerism and donations of auto-
graphed items. Anywhere from 50 to 75 
donation requests are received daily by 
the team's community relations of® ce, 

which has donated 13,500 autographed 
items since 2006. Tackling breast can-
cer is among the many causes the team 
has taken under its wing, raising more 
than $1 million for cancer care and re-
search in the Philadelphia area over the 
past six years. 

ªOne thing we know is the Eagles brand 
is a really strong brand in the region 
and nationally,º said Pamela Browner-
White, Eagles senior vice president/
public affairs and government rela-
tions. ªWe know that being involved 
with different fundraising activities we 
can help raise money that way.º 

That giving attitude, driven by owners 
Jeffrey and Christine Lurie, made the 
team a winner in every category of the 
Corporate Philanthropy Awards this 
year.
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